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provides fascinating stories taking you into the mental and emotional life of this new generation. - Philip Kotler,
S C Johnson Sons Distinguished Professor of International Marketing, Northwestern University, Kellogg School
of Management BRANDchild will be a valuable addition to our industry s literature. - Lester Wunderman,
Chairman Emeritus and founder of Wunderman Cato Johnson Lindstrom s fascinating tour-de-force may have
you staying awake for 60 hours in order to mine the kids-focused marketing wisdom. - Stann Rapp, MRM
Partners Worldwide and co-founder of Rapp Collins Tweens (8- to 14-year-olds) are an increasingly powerful
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